
MAPP Communication Workgroup Meeting
Wednesday, June 12th 2024 2:00-3:30p

Via In-Person & Zoom

Present In-Person: Hannah, Anna, Lorne, Cynthia, Rhapsody, Joscie
Present via Zoom: None
Notetaker: Hannah

TIME TOPIC DISCUSSION ACTION

2:00-2:10 Welcome, Intros
& Review Welcome & hello!

Brief recap - ID’d individual (parents & caregivers seeking childcare) and
organizational (employers, and childcare providers) audiences.

Current numbers:
- May 2022 we had 56 slots and as of 112 slots in May 2024
- 40-70 spots coming via the SPH program and possibly that many more as well

coming with the forthcoming COTR program

2:20-3:15 Audience
Segmentation
Continued

Individual Level Analysis (parents & caregivers seeking childcare)

From the checklist:
- Substantial: doesn’t just mean size, it could also mean importance (e.g.

underserved and potential impact).

Individual Audience:
- From values-based to focus areas and domestic violence were both moved

from individual audience to organizational.

Visit our long-term communication goal - e.g. here is where you can locate information
on childcare opportunities near you (versus just a point in time/one-time
communication piece).

Cynthia is willing
to host a
community
meeting on how
to become a
provider (get
more details)
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Finalized Audience Segmentation - Individual Level:

Organizational Audiences:
- Employers

- Large employers in each community, per Rhapsody DOL should have
that information to identify top three in each community

- A variety of diverse employers
- Childcare Providers

- Subdivided into “Licensed” and “Other” and “In-Home”
- Organizations in the community - HOLD FOR NEXT MEETING
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Closing & Next
Meeting Date

Next Meeting:
- No meeting next week
- Next meeting will be Wednesday, June 26th or July 3 2-3:30pm based on

availability
- Agenda: Pickup and complete our Organizational Audience Segmentation

Zoom Chat None


